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Abstract

Background: Social media skits have become a regular feature on social media platforms like
Facebook, TikTok, Twitter, Instagram and YouTube. Despite this, limited studies from developing
countries like Nigeria have examined its mental health benefits.
Objective: This study aimed to determine the use of social media skits for depression treatment
among women in Nigeria.
Methods: The study was a descriptive survey of 330 women who were social media users. The
questionnaire served as the instrument for data collection.
Results: The researcher found that overall, women use social media for depression treatment.
However, this is determined by the age of the women. Younger women use it most, followed by
middle-aged women. Older women above 40 years do not use social media skits for depression
treatment. The current study has also shown that self-care consciousness significantly moderates
the relationship between social media skits and depression treatment among women.
Contribution: This study has shown that women who possess high awareness regarding self-care
are more likely to make deliberate efforts to address their depressive mood than those who do not.
Conclusion: Social media skits are important mental health tools for treating depression
among women.
Key recommendation: Interventions should be designed and implemented to promote self-care
awareness among women.
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Introduction

Recently, there has been a raging debate on the impact of social media on users' mental health.
The argument suggests that social media use negatively impacts users' mental well-being.
Valkenburg et al. (2022) affirm that the impact of social media on an individual’s mental health is
an issue of concern. It is not out of place to contemplate the negative impact of social media on
the mental health of users, it is equally important to look at the opportunities that social media
platforms offer vis-a-vis mental health promotion. Naslund et al. (2020) corroborate that social
media may negatively impact mental health, but there are opportunities for promoting mental well-
being through the platform.

Social media platforms play important roles in the lives of many individuals. Millions of
people subscribe to one social media platform or other. Consequently, when people are
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emotionally down and mentally stressed, they are likely to seek companionship from social media.
This means that social media platforms are now a critical fixture in the lives of individuals who
use them to connect with friends, colleagues, and family members. People also take to social media
platforms to consume newsfeeds and other entertainment content. Ahmad et al. (2022) opine that
social media platforms are now an essential part of most individuals.

Social media have the potential to serve as useful channels for mental health promotion
and mental wellness. Mental health can be defined as the presence of mental wellness and the
absence of mental disorders (Beyens, et al., 2020). Individuals look forward to a sound mental
health status, but in most cases, this is hardly possible because life itself is not perfect. Daily,
people face challenges in the area of finance, career, relationship, and business, among others.
There are also disasters such as conflict, and natural disasters, among others. All these contribute
to mounting pressure on the mental wellness of individuals.

Women are of particular concern regarding mental health promotion because biologically,
they are not emotionally strong like their men counterparts. Rosenfield and Mouzon (2013)
conducted a study and found that women suffer from mental health conditions such as depression
and anxiety more than their men counterparts. This means that women are more emotionally
fragile, and their mental well-being requires top-priority attention in the literature. Additionally,
the impact of social media content on users also differs based on gender. For example, Asogwa et
al. (2020) in a study reported that gender plays an essential role in the impact of social media on
users. Muscanell and Guadagno (2012) also reported that gender plays a significant role in social
media use. Despite this, limited studies exist on the use of social media for treating depression
among women, especially in developing countries like Nigeria.

Obijective of the study
This study aims to determine the use of social media for depression treatment among women in
Nigeria. This objective was from the perspective of assessing how women use social media for
mental health self-care.
Literature review
The literature review was conducted under the following sub-headings:

a. Depression burden in women

Depression is a mental health condition that is characterized by excessive worry. Smith
(2014) says that depression is responsible for many years lost to disability than any other condition.
Smith add that depression lasts for many years, yet is mainly undiagnosed due to treatment and
stigma. The World Health Organization (2021) says that an estimated 5% of adults globally suffer
from depression, and women are more affected by depression than men. WHO adds that depression
is one of the major causes of disability globally and that depression can fuel suicide ideation. There
are two central ideas to consider from the submission of the World Health Organization. The first
is that more women than men are affected by depression. The second is that depression leads to
suicide. This means that depression poses a serious threat to the lives of women.

Women are vulnerable to depression due to several reasons. For example, women suffer
from violent partner abuse that could lead to the development of depression. In most homes,
women experience more violent abuse than men. The World Health Organization (2012) notes that
partner abuse is one of the human rights abuse against women. Mapayi et al. (2012) did a study to
examine the impact of intimate partner abuse on depression among a sample of 373 women in
Nigeria. The researchers applied a descriptive survey research design and collected data using
three scales. The researchers found that 36.7% of the women examined reported intimate partner
abuse and reported 15.5% depression. The researchers noted further that intimate partner abuse is
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ten times more likely to lead to depression. This study is related to the current one because it
examined depression in women. However, the study did not examine how women treat depression.

Wong et al. (2011) did a study to examine the impact of partner abuse on depression among
200 Chinese women in Hong Kong. The researchers used a cross-sectional design and collected
data using validated scales. They found that partner abuse leads to the development of depression
among women. However, less educated women were more affected than those with high
education. Other contributory factors were finance, support from friends and level of abuse. One
limitation of Wong et al. study is that the researchers did not examine how to treat depression
among women.

The work environment can also cause depression in women. Usually, the work
environment is the second home of people. For this reason, events at work play a critical role in
women's mental wellness. Lin et al. (2010) carried out a study to ascertain the impact of job stress
on depression among female nurses in Taiwan. The researchers found that job stress contributes
to the depressive mood of female nurses. The researchers were silent regarding women’s use of
social media to cope with depression. Emdad et al. (2013) studied women in Sweden and found
that the work environment plays a crucial role in developing depression symptoms in women. It is
essential to note here that of all the studies reviewed, little or no attention was paid to how to use
social media for self-care with specific reference to depression treatment.

b. A look at social media skits

Social media skits are short dramas that are meant to entertain, educate, and inform. A skit is a
short drama meant to create amusement and meet the entertainment needs of consumers. Ojomo
and Sodeinde (2021) say that introducing skits on social media has brought about tremendous
changes in both social media use, the value derived, and career development. Social media
platforms, such as Facebook, have made provisions for creating and sharing social media skits.
Users can access these skits at their convenience. Skit makers also take advantage of their
followership to place adverts, thus improving their income. Skit consumers also expect
advertisements and other content from the producers. Social media skit makers project messages
such as love, hard work, career, personal development, and emotional stability. Therefore, social
media skit makers rely on different appeals such as humour, fear, sexual appeal, romantic appeal,
endorsement appeal, empathy appeal, potential appeal, and pain solution appeal. The utilization of
these appeals is to ensure that the message achieves its goal and gains more followership.
Consumers are also expected to engage with social media skits in different ways. Examples of
engagement are sharing the content, clicking the like button, commenting, and following the skit
maker to receive notifications on new skits. Despite this, limited evidence exists in the literature
on using social media skits to treat depression.

Using social media for self-care

Self-care can be defined as the activities in which an individual engages to promote his or her
social, physical, and psychological wellness. Mindpeace (2018) says that self-care, if successfully
implemented, could be effective in reducing stress, increasing productivity and health, aiding in
achieving a balance between life and work, and reducing fatigue and burnout. Wang et al. (2019)
note that due to the centrality of self-care in mental health promotion, self-care education is needed
to assist people in coping better with mental challenges. In a study, Shapiro et al. (2007) reported
that self-care training could significantly contribute to promoting mindfulness and mental well-
being. Overall, a self-care practice is an important health behaviour that has corresponding benefits
for the well-being of those who practice it.
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The emergence of social media platforms has changed the face and scope of self-care
significantly. Researchers (Onuora et al., 2021; Okpara et al., 2021; Wogu et al., 2019; Gever &
Okoro, 2020) agree that social media platforms have led to changes in almost every part of the
society. Social media users can adopt different aspects of the platforms for self-care purposes.
Through social media platforms, users can keep track of their self-care practice. They can also
depend on different aspects of social media for self-care purposes. For example, for some social
media users, viewing pictures posted by other social media users could offer therapeutic assistance.
For some, it could be by viewing news feeds, while others could be commenting on issues through
social media.

Researchers have examined the use of social media for self-care. Among the studies
reviewed is that of Kebede and Pischke (2019), who studied the use of social media for self-care
among Diabetic patients. The researchers conducted an online survey involving 1053 type 1 and
630 type diabetic patients. They found that as high as 52.2% of the patients reported using diabetic
mobile applications for self-management, indicating that social media platforms play important
roles in diabetic self-management. Although the study has highlighted the centrality of social
media platforms for diabetic management, the study did not focus on mental health.

Song et al. (2019) conducted a study to ascertain the use of social media for self-care
among patients In-Center Hemodialysis. The researchers used a descriptive survey and studied 20
patients. Half of the sample were women. The result of the study revealed that social media
network was used for self-care among the sample examined. The study is related to the current one
because the researchers examined the use of social media for self-care. However, the study did not
examine mental health. Also, the sample was made up of both men and women.

Latifi et al. (2021) did a study to examine the impact of social media on the self-care
behaviour of patients with heart failure. They sampled 227 participants that had a history of heart
failure. Their result showed that social media use significantly impact self-care behaviour. Overall,
the studies reviewed have shown that social media platforms have become essential self-care
platforms. However, one aspect that is worth mentioning here is that less attention has been paid
to the literature regarding the use of social media for depression treatment among women. The
current study filled this gap by examining the use of social media skits for self-care among women
with depression in Nigeria.

Theoretical framework

Uses and gratification theory was used in this study. Blumler and Katz suggested the theory in
1974 to explain the motivation for media use. The theory explains that people make decisions to
use media based on the needs that they have to meet. Unlike theories of media effect, such as
agenda-setting theory that focus on the impact of media on the consumers, uses and gratification
theory focuses on what the audience does with the media. It assumes that media consumers are
active and rational in their choice of media, hence they consume media that meet their needs.
Okoro and Gever (2018) say that the theory is the most appropriate for studies related to the use
of media content.

The uses and gratification theory has been found useful as a framework for studying the
motivation for social media use. Whiting and Williams (2013) note that the theory is relevant to
social media study because of its origins in the communications literature. Williams et al. (2012)
opine that social media platforms are communication mechanisms that enable users to exchange
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information and interact with others globally. Lariscy et al. (2011) note that individuals usually
select certain media ahead of others because of the benefit that they will get from consuming such
media content. Grellhesl et al. (2012) applied the use and gratification theory to social media users,
and the result showed that the theory is an appropriate framework for understanding social media
use. Women can use social media platforms to meet their needs or reduce their depressive moods.
Their choice of content for social media skits may also be determined by their desire to reduce
their depressive mood. Based on this theory, the following hypotheses are suggested:

H1: The need to reduce depressive mood will influence women to consume social media skits.
H2: Self-care consciousness will moderate the relationship between social media skits and
depression treatment among women.

Methodology

The researcher presents the methodology of this study in sub-headings as reflected below:
Design: The researchers used a descriptive survey in this study. The choice of the survey was
because it is usually the most appropriate for studies that seek to explain, describe or explore
phenomenon.

Population of the study: The population of this study was all the active women social media users
in Nigeria. There is no official data on the exact number of women who are active social media
users in Nigeria.

Sample size/Sampling technique: The sample size of this study is 330 women who are social media
users. Before arriving at the sample size, the researcher conducted a priori power analysis using
the G*power programme. The guidelines were checked as effect size 0.19; power (1 — p) at 0.95,
and a = .05. This revealed that a sample size of 330 was required to detect statistical differences
at a .05 level of confidence. Figure 1 below illustrates our results.
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Figure 1 Result of the power analysis

The respondent-driven sampling (RDS) chain referrals as a sampling technique was used to select
the sample size for the study. This sampling technique normally begins with identifying
prospective respondents who are then requested to recommend potential participants. The
researcher sampled the initial participants through their social media networks. They were then
requested to suggest other potential participants. This process lasted for one week. The inclusion
criteria include that respondents must be 18 years and above, must have been using social media
for at least five years and must be able to read and write in English.

Instrument/validation: The researcher used a structured questionnaire as the instrument for data
collection for this study. The questionnaire had part A for demographic information and part B for
psychographic data. Overall, there were 12 items on the questionnaire. The response format was a
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combination of multiple choice and four-point Likert Scale. Two experts, one each in Psychology
and Communication validated the instrument. Also, a pilot study involving 30 participants was
conducted, and the result revealed an overall Cronbach Alpha of .87, indicating that the instrument
was valid.

Method of data analysis: The researcher used percentages, mean and standard deviation to analyse
the data for the study. Also, ANCOVA was used to test the hypotheses while results were
presented in tables and charts.

Results

The researcher got 302 copies of the questionnaire that were correctly filled and returned. This
represents a return rate of 91% from the required 330 participants. The researcher considered this
sufficient for analysis. The participants’ marital status revealed that 46% were married, while 54%
were single. In the area of age distribution, 45% were young (19-35 years), 36% were middle-aged
(36-40), and 19% (above 40 years) were older adults. The result of the hypotheses testing is
presented below:

Table 1: ANOVA results on the use of social media skits for depression treatment among
women

S/N  Age of women Mean SD  p-value
1 Younger women 3.2 .65
2 Middle age 2.9 .67
3 Older women 2.3 45
4 Total 2.8 .59 0.03

The researcher computed Table 1 to determine the use of social media skits for treating depression
among women social media users. The results of the study showed a significant statistical
difference in mean scores on the use of social media skits among the three age categories
F(3,261)=33.1270, p=0.001. The effect size using eta squared was .325. The post hoc comparisons
with the Tukey HSD test showed that mean scores for younger women (M=3.2; SD=.65)
significantly differed from middle-aged women (M=2.9; SD=.67) and older adults (M=2.8;
SD=.45) at 0.05 level of significance. Based on this result, the first hypothesis was supported, and
it is concluded that women use social media to treat depression symptoms. Although the result
achieved statistical significance, it was found that the mean scores for older women and the
accompanying p=value did not achieve statistical significance. Therefore, only young and middle-
aged women use social media skits for depression treatment, older women do not.
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Table 2: Regression analysis of the predictive power of self-care consciousness on the use of
social media skits for depression treatment

Variables Constant R F.value P. value
value  Square

High consciousness 4.231 546 142 18.452 001
Moderate consciousness 341 .003
Low consciousness 102 213

The result of Table 2 revealed the predictive power of self-care consciousness on the use of social
media skits for depression treatment among women. The result of the study showed that overall,
the result achieved statistical significance. However, individually, only high and moderate
consciousness achieved statistical significance. Therefore, the second hypothesis was also
supported, and it is concluded that self-care consciousness will moderate the relationship between
social media skits and depression treatment among women.

Discussion of Findings

This study aimed to determine the use of social media skits for depression treatment among
women in Nigeria. The study was a descriptive survey of 330 women who were social media users.
The questionnaire served as the instrument for data collection. The researcher found that overall,
women use social media for depression treatment. However, this is determined by the age of the
women. Younger women use it most, followed by middle-aged women. Older women above 40
years do not use social media for depression treatment. This result has expanded previous studies
(Mapayi et al., 2012; Wong et al., 2011) that have examined issues related to depression without
looking at how women make efforts to treat their depressive mood. The current study has expanded
the debate in this direction by showing how women make efforts to address their mental health
challenges.

The current study has also shown that self-care consciousness significantly moderates the
relationship between social media skits and depression treatment among women. This implies that
women who possess high awareness regarding self-care are more likely to make deliberate efforts
to address their depressive mood than those who do not. This is an aspect that has received less
attention in the literature. While researchers (Kebede & Pischke, 2019; Shapiro et al., 2007 ) have
examined the centrality of self-care in mental health promotion, such studies did not link it to
social media and depression in particular. However, the current study shows that higher
consciousness of self-care will lead to a greater propensity to use social media skits for depression
treatment.
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Another aspect of the study that is worth highlighting here is that the researchers have
pinpointed the positive aspect of social media on women’s mental health. Typically, researchers
(Naslund et al., 2020; Valkenburg et al., 2021) are more interested in the negative impact of social
media on users' mental health, thus making it look as though social media content does not have a
positive impact on mental health. With the introduction of skits on social media platforms, users
have more options to choose from regarding the content they want to consume. Users can meet
different needs through social media, and attaining mental wellness is one of such needs.

Conclusion/Recommendations

The conclusion of this study is that women from 18 to 40 years make use of social media to
improve their depressive mood. The researcher also concludes that self-care consciousness
significantly moderates the relationship between social media skits and the treatment of depressive
mood. The results of this study have enriched the literature on social media use on one hand and
depression treatment on another. This is because the study has provided fresh results that could
broaden the debates on mental health vis-a-vis social media. Regarding theory, this study has
added empirical data for interpreting the uses and gratification theory by showing that the theory
offers a valuable framework for understanding the gratification that people seek from social media.
In practical terms, the result of this study could serve as a wake-up call on the need to promote
self-care consciousness in women in developing countries like Nigeria. Despite the contribution
of this study, it has some limitations. One of the limitations is that the researcher used a survey. It
will be helpful to use other designs like gquasi-experiment. Also, the researcher studied only
women, men also suffer from depression and deserve attention. It is recommended that further
studies should be conducted to address these limitations.
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